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Here’s an easy-to-follow, practical, easily-implementable, 21st-Century marketing book for academic and
special libraries. Written by two practicing librarians who are passionate about communicating with users,
the book provides both the inspiration and drive to market your library and practical tips and suggestions on
how to do that effectively.

Topics covered include:
The process of planning a marketing campaign and how some time spent on planning at the outset can help●

keep you focused and help you determine your level of success.
The importance of using brands and brand identity to help you establish your library’s brand and market●

that aggressively to your users and potential users. Brand consistency is stressed here.
Marketing tools:●

Digital publications,❍

Social media,❍

Visual and print marketing materials,❍

Personal interactions❍

Events❍

you can use throughout the year.●

For each topic, we will talk about best practices, what works, what often doesn’t, and we share best concise
case studies from all types of academic and special libraries.
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From reader reviews:

Sandra Murray:

Why don't make it to become your habit? Right now, try to ready your time to do the important action, like
looking for your favorite book and reading a e-book. Beside you can solve your trouble; you can add your
knowledge by the publication entitled Marketing for Special and Academic Libraries: A Planning and Best
Practices Sourcebook (Medical Library Association Books Series). Try to make the book Marketing for
Special and Academic Libraries: A Planning and Best Practices Sourcebook (Medical Library Association
Books Series) as your buddy. It means that it can to get your friend when you truly feel alone and beside
those of course make you smarter than previously. Yeah, it is very fortuned for yourself. The book makes
you far more confidence because you can know anything by the book. So , we should make new experience
as well as knowledge with this book.

Mary Grubb:

Information is provisions for folks to get better life, information nowadays can get by anyone at everywhere.
The information can be a knowledge or any news even restricted. What people must be consider when those
information which is inside former life are hard to be find than now could be taking seriously which one
works to believe or which one the particular resource are convinced. If you have the unstable resource then
you understand it as your main information we will see huge disadvantage for you. All those possibilities
will not happen in you if you take Marketing for Special and Academic Libraries: A Planning and Best
Practices Sourcebook (Medical Library Association Books Series) as the daily resource information.

Clara Bearden:

Reading a book being new life style in this calendar year; every people loves to study a book. When you
learn a book you can get a lot of benefit. When you read publications, you can improve your knowledge,
since book has a lot of information in it. The information that you will get depend on what kinds of book that
you have read. In order to get information about your examine, you can read education books, but if you act
like you want to entertain yourself read a fiction books, this kind of us novel, comics, and soon. The
Marketing for Special and Academic Libraries: A Planning and Best Practices Sourcebook (Medical Library
Association Books Series) will give you new experience in reading a book.

Francis Gibbs:

Don't be worry for anyone who is afraid that this book may filled the space in your house, you might have it
in e-book method, more simple and reachable. This particular Marketing for Special and Academic
Libraries: A Planning and Best Practices Sourcebook (Medical Library Association Books Series) can give
you a lot of close friends because by you checking out this one book you have thing that they don't and make
a person more like an interesting person. This specific book can be one of one step for you to get success.



This guide offer you information that might be your friend doesn't learn, by knowing more than some other
make you to be great persons. So , why hesitate? Let's have Marketing for Special and Academic Libraries:
A Planning and Best Practices Sourcebook (Medical Library Association Books Series).
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